
 

 

 

 

 

 
Module 1: Ideas and Opportunities 

 

 
1.2 Creativity – develop creative and purposeful ideas 

 
Activity 5: Multiply Your Money 

 
Activity steps 

 

 
Resources/materials  

 
Time required 

Step 1 – Give each participant €1 (or 
the equivalent as relevant to the 
country’s currency).  

 €1 (or the equivalent as relevant 
to the country’s currency) x the 
number of participants.  

10 minutes  

Step 2 -  
Introduce the task of seeing how 
much money they can generate 
through investing their €1. Any return 
on the €1 will be donated to their 
chosen charity or cause. First they 
must gather in a circle together and 
make a group decision on whether to 
work individually, in small groups or 
collaborate together and pool the 
money. 
 

None  15 minutes 

Step 3 – Research and Planning 
In their chosen dynamic they must: 
1. Chose the charity or cause to 

donate any potential proceeds 
2. Research, discuss and mind map 

ideas on how to invest their 
money in order to make a return. 
They can use resources freely 
available around them but can 
only purchase items up to their €1 
per person budget. 

3. 3. Generate a practical action 
plan. Keeping in mind must be 
that this is to be put into place 
later on in the session. 

To support Planning and Research: 

• Pens 

• Paper 

• Computers/Devices with 
access to internet or there 
is the option to use their 
mobile phones. This is for 
research including 
researching the cost of 
materials.  

 
For example, a potential initiative 
might be investing the money in a 
sponge, soap and bucket and 
washing cars in the car park or 
collecting rocks or jam jars and 
using the money to decorate them 
and sell them on.  
 

1.5 hours 



 

 

Step 4 –  
Participants create a shopping list for 
their initiatives which should not 
exceed their total budget. The 
shopping lists are then to be 
purchased – the means to this is at the 
trainer’s discretion. 

For example, Participants could go 
to the local shop or a volunteer 
could go on behalf of the 
participants whilst the participants 
use the extra time to finalise their 
action plans – the way the 
shopping list/s are collected is to 
be negotiated between the 
participants and trainer but 
ultimately at the trainer’s 
discretion. 
 
Resources:  

• Pens 

• Paper 

• Each participant’s €1 (or 
equivalent)  

• Transport as required and 
available  

 

As required. 
Estimated: 1 hour.  

Step 5 - Preparing for action 
Now the participants have their 
materials to implement their action 
plans, they should prepare the space, 
resources, marketing and any other 
needed preparations for their 
initiatives.  

• Pens 

• Paper 

• Purchased Shopping lists 

• Additional resources as 
required by participants – 
dependent on availability.  

 
Consider the marketing 
strategy…word of mouth? Social 
media? Posters? What’s most 
effective is individual to the 
initiative and its target audience.  

2 hours or as 
required.  

Step 6 – Action!  
Launch the initiatives.   

Resources: 

• As required and pre-
considered by the initiative 
organisers  

• Materials generated by the 
participants 

• Mobile phone for Social 
Media promotion 
(optional)  

• Some petty cash for cash 
flow purposes (optional) 

3 hours 

Step 7 – Evaluation  
Gather the participants together to 
debrief and to reflect on the 
experience. Count and donate the 

Question suggestions to guide 
evaluation:  

• Can you summarise your 
approach to the task? 

30 minutes 



 

 

money proceeds to the chosen cause 
or charity.  

• What does success mean 
to you? And do you 
consider your initiative 
successful?  

• What were the challenges 
you encountered? 

• Did you overcome these 
challenges? If so, How?  

• What strategies did you 
feel worked well? + Why?  

• What would you do 
differently next time?  

• Did you enjoy the 
experience? Why?  

 


